
A New Advisory Service From The Kelsey Group and BIA Advisory Services

Mobile Local Media
Essential Market Intelligence for Capitalizing on the 
Mobile Local Opportunity

U.S. Mobile Local Search Advertising
Revenues Will Reach $1.3 Billion in 2013
Source: BIA’s The Kelsey Group’s Mobile Local Media Forecast

The increase in consumer adoption of smartphones and mobile
search is driving many local media players to experiment with 
mobile content and advertising as a component of the local media
offering. Designed for companies that have a stake in the emerging
mobile local marketing opportunity, The Kelsey Group’s Mobile
Local Media advisory service provides research and analysis of
content, delivery (bandwidth and access device), and customer/
advertiser acceptance. 

MLM will answer the key questions of companies looking to leverage
the mobile platform in delivering local content and applications,
such as:

• Why mobile? Why now?

• How important will small-business advertising be to
the growth of the mobile ad market?

• What factors will drive mobile Web growth over the
next five years?

The Mobile Local Media Advantage
Mobile Local Media provides important insights and guidance on
emerging trends, best practices, and product development. MLM
clients gain a competitive advantage from:

Continuous Advisory Service: Benefit from a focus on mobile
platforms and technologies. Leverage ongoing analysis and insight
into the fast-changing local mobile space to identify new business
opportunities and technology solutions. Make intelligent investment
decisions by tapping into expert analyses of M&A opportunities in
mobile.

Analyst Access: Access to the top local search and mobile local 
analysts with ties to traditional media and leading online companies
enables clients to extend their internal M&A and product develop-
ment team’s intellectual assets to create a reliable vision of the future.

Focused Coverage: Looking at mobile from every vantage point.
Coverage will include mobile ads, coupons, mapping, video, radio,
gaming, social networks, premium local content, the role of tradi-
tional media, geolocation and GPS, device and platform evolution,
iPhone/Android local application development, directory assistance,
voice search, integration of online, traditional and out-of-home, 
and mobile spend by local market. 

Proprietary Research: Studying the shifting patterns of advertisers
and users of mobile devices, content and buying information. MLM
clients have access to rich data from The Kelsey Group’s Mobile
Local Media Forecast, Mobile Market View consumer study and
Local Commerce Monitor study of SMB advertising behaviors.

“Local search and the 
mobile Web: a classic 
combination from Kelsey.”

Matt Howard
Cofounder and CEO
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Who Subscribes to Mobile Local Media?
Mobile Local Media brings together The Kelsey Group’s expertise in interactive local
media, traditional media, the mobile Web and content delivery, providing essential
guidance to a range of industry segments, such as:

• Local media companies 

• Mobile carriers

• Mobile handset developers

• Mobile application developers

• Search engines

• Directory publishers

• Advertising agencies/ad buyers/recommenders

• Intermediaries/resellers

• Individual advertisers

• Mobile sector investors

MLM Analyst Team—Covering the Depth and Breadth 
of the Mobile Opportunity
Michael Boland, Program Director, Mobile Local Media
Michael Boland is the program director of The Kelsey Group’s Mobile Local Media
practice. Since joining The Kelsey Group in 2005, Mike has been instrumental 
in covering the local online space for the Interactive Local Media practice. His 
expertise and curiosity about new mobile, social, and video technologies and 
business models make him a valuable resource for MLM clients. 

Mike is a frequent speaker and organizer at top industry conferences, including
Kelsey Group and Search Engine Strategies events. He has authored in-depth 
reports on the changing local media landscape, including online video, social 
networking and mobile. He contributes regularly to highly read online news
sources such as Search Engine Watch and Huffington Post and is a trusted source
for reporters covering the interactive media space. His comments have appeared 
in major news and trade media, including The Wall Street Journal, Fortune
and Forbes.

Matt Booth, Senior Vice President and Program Director, 
Interactive Local Media
Matt Booth directs The Kelsey Group’s Interactive Local Media practice, and will
contribute to MLM coverage. He came to The Kelsey Group from Perform Local, a
local lead generation start-up funded by two prominent venture capital groups. He
was a cofounder and chief operating officer. Before that, starting in 1996, he held
several senior positions at Citysearch, a subsidiary of IAC/InterActiveCorp, including
vice president, strategy and planning; vice president, product; and vice president,
media partnerships.

Rick Ducey, Chief Strategy Officer, BIA Advisory Services
As chief strategy officer of BIA Advisory Services, Rick Ducey assists clients with
their business planning and sales models, strategic research and market assess-
ment, designing and implementing IT strategies. He will be contributing to MLM’s
coverage, with a focus on the mobile opportunity for traditional media players in
TV and radio. 

A known expert and frequent speaker on the transforming media ecosystem, Rick
is the program director of BIA’s “Winning Media Strategies” conference and the
continuous advisory service Transformative Media Strategies (TMS). Both programs
address how new technologies, competition, shifting consumer demographics 
and media usage trends are driving changes in the media ecosystem and what 
traditional media companies must do to be successful in the new environment.

“There is a strong 
correlation between
local search and the
mobile use case,
which will cause a
good portion of the
ongoing mobile 
application boom 
to focus on local.”

Michael Boland
Program Director

Mobile Local Media
The Kelsey Group

To learn more about Mobile Local Media, visit 
www.kelseygroup.com/services/mobile-local-media.asp,
or contact Michael Taylor at mtaylor@kelseygroup.com.  


